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“Victoria “Varco

Owner & Editor-in-Chief
LUXURY International Magazine
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Born in 1984 in Moscow, in a family of famous Russian diplomats. Her father is a
hereditary officer, a knight of the Order of merit for the Fatherland of the 2nd degree.
Her mother is a businesswoman who founded one of the first exclusive fur salons in
Moscow.

In 1997 graduated from the international school “Institute Monte Rosa’,
Montreux, Switzerland.

In 2001, she graduated from the Gymnasium in Moscow.
. In 2007, she Graduated from The Peoples’ Friendship University of Russia
with a degree in Psychology and a second higher education in Journalism.
. In 2010, she graduated from the Ostankino television School in Moscow and
began her career as a TV presenter. For seven years she worked as a TV presenter of
cultural and entertainment programs on TV.

Organizer of the «<People of the Year» Award according to LUXURY International Magazine
(Monaco, Moscow). Organizer of the brand monthly event and international membership
club «Gentleman private club «(Milan, Monaco, Moscow, Cannes, Miami).
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CHARMOUS

LUXURY+LADIES+LIFESTYLE+CLUB & EVENTS

In 2017, Victoria organized her own independent Award for successful Women CHARMOUS.
Which is successfully held in several countries. Among the awarded women are well-known
representatives of the arts, sports, politics, public figures, philanthropists and businesswomen.

The first Independent Award For successful women and Gala dinner in networking format.
We reward successful women who realized themselves in business, art, politics, science,
sport and social activities, and was able to preserve the beauty, femininity, charm and
become a true lady of today.
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22 YEAR HISTORY

LUXURY

THE ART OF LUXURY LIVING

Number one professional
Magazine for
Luxury Lifestyle

In 2015, she accepted an offer from the magazine's founder, Ernesto Marco, to head the
LUXURY Magazine in Russia. A magazine with a 22-year history that started in 1998 in Milan. At
that time, the magazine was already widely known in Europe.

Since 2017, Editor-in-Chief and Owner of the LUXURY International Magazine.
Under her leadership, the magazine became one of the leading publications of Monaco and
the Cote d’Azur, and expanded its geography to 7 more countries from London to New York.

LUXURY International Magazine Defines Connoisseurship For more than 22 years, LUXURY
has served as the authoritative voice in the global luxury market. It is widely regarded as the
single most influential journal of the Art of luxury living.

'MONACO MEDIA-KIT2020. MONACO MEDIAKIT:2020

Mission Statement
22 YEARHISTORY

For 22 years now, we have been bringing our readers beautiful

ing a5 a quide to the world of
W speak expertly shoat cbjects imbued with a soul by
their creators. These are not st laury watches, cars
and jewellery, but wnique works of art and hand crafting
by the best masters in thel field. Created according

o the traditions pased dow from generation to
‘generation, by professionals and briliant minds, by
talentedt and rare craftsmen, these obizcts become

an ntegral part of the iz o every true collectar and
connolsseur of luxury. We connect (op representatives
of premiurm brands and manufacturers with their
customers. Combining medern tools and traditianl,
reliable, tried and tsted acvetising technology, we
Know exactly what inguage to speak with our readers,
50 that whilk enfoying flicking through the glosy pages,
they hear whal youwant o tel them sbout yourselves.

” nd appreciate
our exactitude. We choese the best of the most luurious, we find
the rarest, most valuable and unique —only what our sophisticated

reader deserves, whether its pure diamonds, high-end restaurants,
fabulo ple worthy of our readers attention. Our
loxury lifestyle as art. We respect and sppreciate

qezine; , the p

anc fined taste that we ar and loved all over
world from Monaca to Mas regions on both sides of the
English Channel, and from America toAsia

Ourtarget audience receives infarmation thraugh

VICTORLA MARCO
(OWNER & EDITOR. IN-CHIEF
LUXURY MAGAZINE
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Honorary member of the Board of Trustees of the charity Fund "Give Sunshine", which
supports children born at an early stage, such children are very fragile and they are called "White
petals".

Member of the Board of Trustees Of the international Foundation "Future of the
Motherland".
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Since 2017, married to Ernesto Marco, designer and owner of the Italian brand and family
factory of handmade Italian shoes «Ernesto Marco», which was founded in 1946 in Bologna,
Italy. He is also the Founder of the LUXURY International Magazine.
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